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Stockpilz 
Final Report

Executive Summary

Before beginning our research into Stockpilz we first had to gain some knowledge 
into the paper industry and what Stockpilz was trying to accomplish with their 
company. We did this by conducting in-depth interviews and testing usability 
scripts with paper marketplace companies and people who have interest in buying 
paper. After gathering all of our data together one significant factor we realized 
was that the paper marketplace is an extremely old marketplace, and although 
most organizations are open to the idea of using an online resource to buy paper 
they prefer doing business with the people at the company they have been 
working with for over 30 years and created lasting working relationships. 

We realize the audience of paper buying isn’t always the most technologically 
savvy and because of this, we wanted to make it as easy as possible for them to 
complete the process of buying paper to attract new to potential users. With that 
being said we thought one of the most important things to fix was the navigation 
and flow of the site. What this means is that the website did not feel intuitive and 
most of the people who first arrive at the site are not really sure where to go or 
what to do right away if they are looking for something in specific. Another area 
of the website we hope to focus our attention on is the typography and hierarchy 
of the website. Throughout the website there are some areas of text that can 
be changed and repositioned to make the paper buying process simpler. One 
example of something we thought could be improved was in the description of 
each type of paper there are simple things that can be done to the font as well as 
the buttons to the right that could be moved to make it easier for potential
customers to understand the website.

Research & Testing

• Heuristic Analysis: The main objective of the heuristic analysis was to come 
together as a group and talk about the initial issues we had with the feel and 
user interface. We used a combination of Forrester and other best practices 
websites to create category’s we were able to score 1-5, to determine what 



• Usability Testing: We spoke with three graphic design graduate students and 
one graphic design professor who are familiar with the paper industry and work 
closely with paper products. We asked them to go through a usability script in 
order to test how user-friendly and user-efficient the new web design is. We 
asked them to complete tasks, give suggestions, and asked their opinions on the 
new Stockpilz website. We found that users wanted pictures or graphics when 
available, and felt the hierarchy of the typography hindered the users navigation 
of the website. The colors and the logo are aesthetically pleasing, however, they 
do not reinforce the idea of an “e-market- place”. The redesign needs to reorder 
the homepage components so that the user experience flow is more natural, 
especially with the video. In our redesign we addressed this by breaking it down 
into buy or sell, to simplify the process and decrease the time it takes to make a 
transaction.

• Competitive Analysis: We started off by analyzing e-marketplaces universally 
rather than just the paper marketplace. We also found it important to get a user 
perspective of what worked well with the competing websites and what didn’t 
work so well. This then gave us insight into the goals we have for our website and 
how we can accomplish them.

• Issue 1: Typography

       Problem: The current typography makes it difficult to distinguish the 
hierarchy of the site.  It is difficult to distinguish where the site wants your eyes to 
move based on the size, color and font of the typography.

Issues, Problems, and Reccomendations

the problems were and how they affected how the customer navigates the site. 
The results of this analysis showed a need for improvement in aesthetics and 
navigation.

• In-depth Interviews: We conducted in-depth interviews with people in the 
paperindustry and asked them questions about their current paper buying 
process, what issues they have with it, and what they thought about the idea of 
buying paper online. One of the biggest things we saw during the interviews 
was that the paper industry is an extremely old market and that a lot of where 
paper is bought or sold is based on the reliability of the companies. Many of 
the companies have been in business with each other for upwards of 30 years. 
Because of this trend we realize we need to make this process as easy and 
personable as possible.



Issues, Problems, and Reccomendations

       Reccomendation: Use different fonts and make sure everything isn’t the 
same size which  will make the website more navigable.

• Issue 2: Colors

       Problem: The colors did not seem appropriate for this type of business. 
Users thought that the blue and green along with other design aspects did not 
demonstrate a marketplace for paper, but instead, an organic business.

       Reccomendation: For the color palette we recommend that it be something 
less green  Although there are some colors throughout the website you can keep, 
users felt the site needed a neutral color throughout the website. Like the colors, the 
logo could also be altered to express that it is a marketplace. We recommend that 
something within the logo expresses change.

• Issue 3: Flow, Navigation, and Menus

       Problem: There is not a clear order throughout the site. Users were often 
confused when trying to navigate the site. The icons are aesthetically good but they 
lack hierarchy  and functionality. The students we tested our usability script on felt it 
wasn’t clear as to where the consumer should first look based off things like icon size 
and typography. There are 3 main products and then there are sub categories, which 
should be rearranged to create an easier navigation.



       Reccomendation: To give the website a more ordered feel we thought the 
site could improve its typography use (not all uppercase and same size), use of 
boxes, and  the overall layout. In terms of the navigation the 3 main products and 
sub categories should not be listed on the same line.



Stockpilz 
In-depth Interviews Analysis 

What we did?
A brief description of the interviews we ran

Interviewed 3 potential new users of Stockpilzs and asked them questions about 
there current buying processes. Simple questions like, what problems do you have 
with buying paper now? Where do you get your paper from generally? And basically 
asking them to walk us through step by step what they do when they run out paper. 

What we found?
Find below what the users responded 

1. One of the biggest things we saw during the interviews was that the paper 
industry is an extremely old market and that a lot of where paper is bought or sold 
is based on the reliability of the companies. Many of the companies have been in 
business with each other for upwards of 30 years. 

2. These specific companies buy approximately 10,000 sheets at a time but it really 
depends on the kind of project they are dealing with and the quality of paper. 

3. People are definitely interested in the idea of buying paper online, but again it 
goes back to the extensive working relationships of past orders. 



What this means?
A brief description of our suggestions

The marketplace of paper is old and what this means for the online marketplace is 
that you need to find a way where your audience (mostly middle-aged white males) 
can easily navigate the website without becoming frustrated with website. I would 
suggest a redesign of the homepage that includes new color palettes, images, 
typography that create a freer flowing site. Also something that could be helpful 



INTERVIEWS
STOCKPILZ

TOM SCHAMER 
Stockpilz New Users Interview

Tell me about your current process of buying paper. Take me through each step 
in the process.

-We work with warehouses, bigger paper companies in strategic locations and 
basically what they do is they buy from the paper mills, then they stock that paper 
they’ve bought and resell it to us.

Just from looking at this site, what kinds of information do you think you could 
If you were out of paper what would be your first step in getting more?

- First we have to contact the paper manufacturers. The paper mills deal with any 
number of paper merchants; they sell their product to paper merchants, merchants 
stock it, and then they resell it.

How much paper do you usually buy at one time?

-On average approximately 10000 sheets but it depends on the type of paper. There 
are certain items that we stock and they are called ‘house papers’. Anywhere from 
10,000-17,000 sheets. Every once in awhile they will get a call for a specialty item.

Would you buy paper online?

-Sales reps will go out to the field and makes us aware of items that we need more of 
or things to be aware of. In this situation most of the work is done by order desk or 
sales desk. To answer your your question maybe, but only if it were a custom order. 



If you buy paper online would you go to a buyer/seller website (stockpile) or 
somewhere like office depot?

-Almost never buy paper online unless it’s a specialty occasion. For example if we 
were asked to make alot of wedding invitations almost 100% is through the paper 
mill/through the paper merchants.

What difficulties do you have with your current paper buying process?

Very satisfied, been with the company since inception (so for about 35 years) they 
would like them to order online, but there is so much detail that goes into it, the 
process is already so hectic and difficult to get the final product error free we are 
skeptical to transfer to online. 

How would you change these aspects you find unpleasing?

-He was overall pleased with the way he was buying paper mostly because of the 
history between the two companies



MICHAEL J. BERNING JR. 
Stockpilz New Users Interview

Tell me about your current process of buying paper. Take me through each step 
in the process.

-We are an eco friendly printing company and we take pride in reducing our foot-
print on the environment, so we try to maximize the use of all the paper we do have 
and not to waste any. 

If you were out of paper what would be your first step in getting more?

- We reference our product catalog and the upcoming orders to gives us an idea of 
how much paper we need to buy. Then our coordinator will seek the best quality at 
the lowest price to before taking it to the buying team.

How much paper do you usually buy at one time?

-We buy paper on an as need basis, we do not like to waste and it is our goal to max-
imize the usage from the supply we currently have an only buy when it’s necessary for 
business. 

Would you buy paper online?

-I am the 5th generation Berning son, we started back in 1883 when the internet was 
not even invented yet. We are open to the idea of paper being bought and sold 
online but currently do not rely on it for our business

If you buy paper online would you go to a buyer/seller website (stockpilz) or 
somewhere like office depot?

-Since I have taken over, I learned to innovate and use some of the marketplaces that 
offer online paper. But we have had long term relationships with printing depots not 
making online marketplaces all that useful to us

What difficulties do you have with your current paper buying process?

-The hardest part is knowing you’re getting quality product from someone you are 
buying from. I think online marketplaces makes this challenge even harder to tackle.



How would you change these aspects you find unpleasing?

-This company was raised on customer service in providing the best possible product 
and we strive to have a relationship with our customer for many years to come. I think 
face to face personal relationships are going away in business and that is something I 
don’t agree with. I think technology should aid the process not change it completely.



THOMAS PARR 
Stockpilz New Users Interview

Tell me about your current process of buying paper. Take me through each step 
in the process.

-We use a system to monitor our current paper loads and at which times we will have 
excess and surplus. We buy paper regularly to ensure our customers reliable service 
as a printing company. Although, who we buy from changes based upon availability 
and quantity we need for a particular project. 

If you were out of paper what would be your first step in getting more?

- I would coordinate with my other partners to estimate how much paper is required 
for a project/order and reach out to our providers about prices and best quality we 
can buy at that moment.

How much paper do you usually buy at one time?

-It depends on how big the project we are working on, and the quality of product we 
can receive. 10000 sheets minimum. 

Would you buy paper online?

-Originally when I started this printing company, everything was done over the phone 
because the internet marketplace of for paper was not developed yet. Now we have 
adapted to use some online sources to purchase paper

If you buy paper online would you go to a buyer/seller website (stockpilz) or 
somewhere like office depot?

-Traditionally we use something similar to an office depot because we have estab-
lished a working relationship with. It takes away a lot of the little things that can go 
wrong during the process

What difficulties do you have with your current paper buying process?

-Reliability is biggest hurdle in the paper buying process. being in business for over 
40 years I have learned to work with people that are on time and say what they are 
going to do.



How would you change these aspects you find unpleasing?

I am open to web marketplace that would solve these problems but consistency is 
the biggest thing I would look of Brin a website feeling paper



Stockpilz 
Usability Script Analysis 

What we did?
A brief description of the tests we ran

We spoke with four graphic design students who are familiar with the paper industry 
and work closely with paper products. We asked them to go through a usability 
script in order to test how user-friendly and user-efficient the new web design is. We 
asked them to complete tasks, give suggestions, and asked their opinions on the 
new Stockpilz website. Below are our findings from them.

What we found?
Find below what the users thought

1. The colors are not appropriate for 
the type of business. They don’t think 
that the blue and green along with other 
design aspects do not demonstrate a 
marketplace for paper, it references an 
organic business. 

2. There are no visuals (photos) of the 
items, therefore the site doesn’t feel reli-
able. Although it is difficult to show fac-
tors like thickness in a picture, it would 
definitely be helpful to customers.



3. It is not clear what the function of the website offers or what type of business 
it is.

4.  The icons are aesthetically good but they lack hierarchy and functionality. 
From a design point of view, it wasn’t clear as to where the consumer should first 
look based off things like icon size and typography. there are 3 main products (pa-
per, film, plastic) and then there are sub categories, they should not be listed on the 
same line

5. There is not a clear order throughout the site. Right now, it is not clear to the 
user how the flow of the website should be. Users were often confused when trying 
to navigate the site. This because of the poor use of typography (it is all upper case 
and same sixe), boxes, and layout.

6.  The order of the menu is not clear. The users had a hard time trying to find 
what they were looking for when searching through the menus.

7. The users don’t like to feel obligated to create an account to purchase.

8. Details are required on each type paper. Users wanted more information about 
the potential paper they would be buying. They felt it lacked an adequite descrip-
tion as well as pictures. Right now, the description seems to be part of the tittle 
because of the lack of variety in the typography. 



9. Sellers information needs to be more clear  in order for users to contact them. 
They do not know who to contact or by what method they should contact them.

10. The logo doesn’t communicate it is a marketplace (or anywhere else on the 
website).

11.There is too much information required to create an initial account with 
Stockpilz. 

USERS FOUND THE FOLLOWING REALLY USEFUL: 

The video was very useful. the people we tested usability scripts on found this 
aspect of the website the most helpful when they were stuck, maybe incorporate a 
“watch this video for help” button.

Filters to purchase paper are easy to use.  



What it means?
Here are our suggestions 

Users need pictures and clear information. The new website design needs to keep 
this in mind. The typography has no hierarchy on the current website. The colors 
and the logo are not bad, however, they do not reinforce the idea of an “e-market-
place”. The redesign needs to reorder the homepage components so that the user 
experience flow is more natural, especially with the video.

In order to successfully complete a new modern design, Stockpilz needs to rethink 
the way it is laying out the products. Right now, it is not clear that the site is a mar-
ketplace in which buyers and sellers can interact.

Specific tools that need to be fixed:

      • Main Tab (menu)
      • Color palette
      • Typography hierarchy
      • Add pictures to the products
      • Reduce the tabs that must be filled when creating an account



USABILITY SCRIPT
STOCKPILZ

KANSU OZDEN
Graphic Designer/Advertising

Tell me a little bit about your normal process for buying paper? Would you be 
interested in buying paper online? Do you think you would be able to purchase 
paper online?

Generally I just go and buy in the store. Most of the time i just go to bookstores. I 
might be interested in buying paper online, but i prefer to touch it before i buy it.

Just from looking at this site, what kinds of information do you think you could 
get from this site? Please be specific

It looks very complex because of the colors. It looks like i can get any type of paper.
(Here he watches the stockpilz general information video)

After looking at the homepage of this site, are there any elements that are not 
aesthetically pleasing? Are there any elements that are aesthetically pleasing? 
Please be specific as there are no wrong answers.

-I do not like the colors. There are two types of colors in here. I like font on the page 
and the layout, but it looks a little bit big in some areas.

What did you initially think about the layout of the website? What would you 
change?

1) first I would change the type of papers tab I dont know why they are here (In the 
specific tab) they should be collected into one tab.

2) I would either put the Video about how stockpilz works first to help people under-
stand better how to use the site. 



TASKS

For your first task, imagine we are giving you $1000.00 to spend on paper and 
other products. Please “think out loud” as you go through the process of buy-
ing products from this site.

First of all he would like to visually see what type of paper is there, it would be help-
ful to see the thickness. I do not understand why he needs to “make an offer” he did 
not understand why he needed to bargain if he just wanted to buy paper. Basically 
did not understand the marketplace aspect. He trys to buy white.

For your second task, please create an account with Stockpilz. Please think out 
loud as you go through the process. Let us know if any issues have or are frus-
trated with any of the account activation process.

I was okay with having to create an account, but if he had the chance to just be a 
guest or not sign up that would be better i think. I dont think that if i am a buyer i 
dont think i need a username if i am a seller however i think that is necessary. The 
position is unnecessary 

For your third task, find out how to contact one of the Stockpilz’s Sellers.

-The first thing i did was go to the only listings tab but when I tried to look for seller 
info, but none of the options had names or contact information where i could ask 
questions. 

For your next task, go through the process of requesting a quote. Create the 
quote and let us know what kind of frustrations or issues you encounter.

He did this pretty easily. 

For your next task, find a way to stay connected with Stockpilz.

He found a way to communicate easily.

For your final task, imagine you want to contact someone from Stockpilz, how 
would you go about this?

He went to contact us first which is good.



FINAL THOUGHTS

Did you find the website easy to use and navigate?

No I felt like it was not organized very well

What were your overall thoughts?

He liked the connection with the buyer and seller and liked the video because he 
thought it was the easiest to figure out what was going on big picture. 

What were the most helpful tools on the website? Which tools were the most 
confusing or the least helpful?

Navagation Bar was pretty confusing becasue there was two of them (@ 13:15 in 
audio couldnt understand very well) he wants to bring together two things. Generally 
for homepages he wants to know how they work and that would  help alot. 

What are the most pressing changes that need to be made?
Would you use this website as a tool to purchase paper instead of your usual 
process?

Navigation Bar was a big thing.

What is the first word that comes to your mind if we ask you to analyze the 
homepage design for only a few seconds? 

Complex.

If necessary do you think you would be able to connect with a Stockpilz Seller? 

If he really needs to then yes but it would be nice if he didnt have to.

Is there anything that you specifically noticed that was hindering your ability to 
buy paper?

Not really, no. 



PAULINA ZENG
Graphic Designer

Tell me a little bit about your normal process for buying paper? Would you be 
interested in buying paper online? Do you think you would be able to purchase 
paper online?

It depends on what type of quality paper i am buying i dont usually buy paper online. 
I do however buy sketchbooks or journals online. People will gift me alot of papers 
or sketchbooks because they know im a designer. I buy moogi paper becasue i like 
the style of it. I previously bought some at michaels. Look at the color, texture, and 
weight of paper. Previously i also bought some paper for watercolors. 

Just from looking at this site, what kinds of information do you think you could 
get from this site? Please be specifiC. Also, After looking at the homepage of 
this site, are there any elements that are not aesthetically pleasing? Are there 
any elements that are aesthetically pleasing? Please be specific as there are no 
wrong answers.

I feel like the icons will be helpful if its all in one color instead of the changing color 
gradient of green to blue. The search function will be very helpful when looking for 
types of paper. I also feel like there is alot of things the same size and not alot of 
visual hierarchy. Difficult for me to see what to do first becasue i dont neccessarilly 
want to become a buyer or seller.A very thick type of font which is difficult for me to 
read i would honestly just skip it if i came up on the bold text. 

What did you initially think about the layout of the website? What would you 
change?

I first noticed the logo. Taking too much important space i would rather see the vid-
eo first instead of having to scroll down to it right away. 

TASKS

For your first task, imagine we are giving you $1000.00 to spend on paper and 
other products. Please “think out loud” as you go through the process of buy-
ing products from this site.

I would go first to list of products becasue i would want to see what type of products 
they have for sale. I was expecting a dropdown of all the products, not expecting the 
directions about where she got too. I would go back too the homepage i dont want 
to continue looking. I guess i will look in groundwood and go with the icons. This 



reminds me of a website called “Nina paper” their website is very good at showcas-
ing their product. They show you images and give you alot of information on what 
you are buying which i think could be helpful to incorporate into this site. It would 
be nice if on the page about the types of paper i could just buy individual sheets. 
I wish there was a calculator that shows me the price of how many sheets i want to 
buy without me needing to login or become a buyer or seller or make an account 
because im just browsing. I wouldn’t want to buy if i don’t know what kind of paper it 
is. *Goes to free sheet page* Its loading really slow and all the sheets look the same 
also i don’t think the size needs to be so big i want to be able to see all of my op-
tions in one without needing to scroll or needing to go to the next page. I wish there 
was some type of advertising thing if there were 643 i would want them all there at 
once. *just selected a random type of paper* i wouldn’t want to make an account, a 
lot of paper places i buy from now i can just proceed as a guest. 

For your second task, please create an account with Stockpilz. Please think out 
loud as you go through the process. Let us know if any issues have or are frus-
trated with any of the account activation process.

I would usually just purchase as a guest. type is really hard to read. *goes through 
sign in process* i  dont think i neccessarily need all this information when i was pre-
viously asked to sign up after buying paper i was asked to use either Facebook or 
Linkedin. i didnt want to do that so i looked up in the corner and saw the sign up link 
and was hoping i didnt need to put all of the information in. 
 

For your third task, find out how to contact one of the Stockpilz’s Sellers.

Probably straight to the footer and look for a link. The logo never emphasized that 
it was a buyer/seller marketplace so i was confused on what do here. I feel like the 
layout is a little bit outdated. About us for corporate companies is usually at the bot-
tom. Whats paper waste equpment? why is that important?

For your next task, go through the process of requesting a quote. Create the 
quote and let us know what kind of frustrations or issues you encounter.

Found the quote page pretty easily

For your next task, find a way to stay connected with Stockpilz.

I would probably just save it to my favorites or bookmarks. I don’t really want to have 
to deal with facebook or linkedin. 

For your final task, imagine you want to contact someone from Stockpilz, how 
would you go about this?

I would just go to contact us which is at the top and i feel like that is usually at the 
bottom. 



FINAL THOUGHTS

Did you find the website easy to use and navigate?

Not easy to use or navigate i dont think the colors work very good together, its a 
little bit cluttered at the top, and the font doesnt really work.  

What were your overall thoughts?

I think it is redundant to have the twitter stuff at the top. i would probably only follow 
you on twitter if i really liked your company and it was one of my favorites. 

What were the most helpful tools on the website? Which tools were the most 
confusing or the least helpful?

These icons here are helpful but maybe dont make them all look the same. The 
search will be very helpful if it actually takes you too the place that you want. The vid-
eo was really helpful. Maybe some imagery about what the company was about will 
be helpful. Feels really antique i wish the website was as fluid as the the video.

What are the most pressing changes that need to be made?
Would you use this website as a tool to purchase paper instead of your usual 
process?

Font choice maybe fix the header. I keep going back to the top which is the whole 
entire navigation space its taking up too much space i just want to get to the content 
faster. Once again the colors. The bar up to which is green is usually the secondary 
navigation.

Would you use this website as a tool to purchase paper instead of your usual 
process?

I wouldnt want to buy paper here. the papers that i want are from the actual compa-
ny that makes the special paper. For example marble paper i would go to there ac-
tual company and buy the paper. I dont know if i would trust people selling me back 
paper. I would go to Nina paper or a local paper stock that have samples for me to 
look at and actually feel. 

What is the first word that comes to your mind if we ask you to analyze the 
homepage design for only a few seconds? 

Too colorful. I dont feel paper at all when i first get there.



What would be your first step on the Stockpilz website if you were a buyer 
looking to purchase paper?

I would go to search first. type in the paper i want. if they have the paper i want i 
would make the purchase. i probably would buy a small amount first just so i can feel 
and see it before i make too big of a purchase. 

If necessary do you think you would be able to connect with a Stockpilz seller? 

I think so if i just went to the contact us. 

Is there anything that you specifically noticed that was hindering your ability to 
buy paper?

Yes when you asked me to find paper I wasnt sure what kind of paper you have. Im 
not sure what page im in after I click on a different tab or link. 



ERIN BECKLOFF
Graphic Designer Professor 

Tell me a little bit about your normal process for buying paper? Would you be 
interested in buying paper online? Do you think you would be able to purchase 
paper online?

I normally buy paper in local stores like Millcraft, but I will first ask for samples.  

Just from looking at this site, what kinds of information do you think you could 
get from this site? Please be specifiC. Also, After looking at the homepage of 
this site, are there any elements that are not aesthetically pleasing? Are there 
any elements that are aesthetically pleasing? Please be specific as there are no 
wrong answers.

I think the colors are too cold, and do not express paper or the tactile texture that 
it should have within the description. It Is too clean, it feels almost like a bank for a 
younger audience (Like Mint.)

What did you initially think about the layout of the website? What would you 
change?

I like the icons, but I dislike the main section, especially because of the use of typog-
raphy, the majority is in uppercase. I think the video is really useful and the site in 
general is well constructed. 

TASKS

For your first task, imagine we are giving you $1000.00 to spend on paper and 
other products. Please “think out loud” as you go through the process of buy-
ing products from this site.

I would go and select the Kraft, because is my favorite type of paper, I like the way 
the menu changed as I clicked on the listing types. After I went through it a few items 
I realized I had to change the price. 



For your second task, please create an account with Stockpilz. Please think out 
loud as you go through the process. Let us know if any issues have or are frus-
trated with any of the account activation process.

I would go to buy first, sellers and then fill out the information. It is really easy. 

For your third task, find out how to contact one of the Stockpilz’s Sellers.

I thought the information i am looking for would most likely be near the bottom, but 
is not.  So I will try contact us, and that worked. 

For your next task, go through the process of requesting a quote. Create the 
quote and let us know what kind of frustrations or issues you encounter.

I will click on request a quote. It was really easy. 

FINAL THOUGHTS

Did you find the website easy to use and navigate?

I found it easy to navigate.

What were your overall thoughts?

I like the structure but the colors need to change, also the menu order and priority.

What were the most helpful tools on the website? Which tools were the most 
confusing or the least helpful?

I really like the View All Listings button and I hated the uppercase use throughout the 
site.

What are the most pressing changes that need to be made?

The typography uses need to change, and the color scheme. 



Would you use this website as a tool to purchase paper instead of your usual 
process?

Yes, if they had a couple of hundred dollars options available. 

What is the first word that comes to your mind if we ask you to analyze the 
homepage design for only a few seconds? 

Clean. 



BRYANT THOMAS
Graphic Designer 

Tell me a little bit about your normal process for buying paper? Would you be 
interested in buying paper online? Do you think you would be able to purchase 
paper online?

 I would usually just go to Walmart most of time because I usually need the paper 
fast, but I don’t usually buy a special type. I probably buy paper around twice a year. 
What im looking for in a paper company is someone that is friendly, reduces waste 
and retains its value.

Just from looking at this site, what kinds of information do you think you could 
get from this site? Please be specifiC. Also, After looking at the homepage of 
this site, are there any elements that are not aesthetically pleasing? Are there 
any elements that are aesthetically pleasing? Please be specific as there are no 
wrong answers.

In general I liked the color pallette but I would probably use less colors. I thought the 
Icons were helpful when i was looking for something in specific, 

What did you initially think about the layout of the website? What would you 
change?

Initially I liked the setup of the site. I think they know what you want but I would 
reorganize the video, although i thought it was helpful i would rather read a little text 
before the video.

TASKS

For your first task, imagine we are giving you $1000.00 to spend on paper and 
other products. Please “think out loud” as you go through the process of buy-
ing products from this site.

I would try to buy freesheet with the money, but im not really sure what im getting 
with that i think pictures will help as well as a category sort button for each of the 
paper types. 



For your second task, please create an account with Stockpilz. Please think out 
loud as you go through the process. Let us know if any issues have or are frus-
trated with any of the account activation process.

When you sign up I think they require too much information for what the website is 
selling. 

For your third task, find out how to contact one of the Stockpilz’s Sellers.

I confused this step with contacting the administrator, but ended up getting to it by just 
going back to the homepage. My first step was to click on the become a buyer or seller 
and the connect with a seller is not immediately easy, but I could figure it out with a 
little time.

For your next task, go through the process of requesting a quote. Create the 
quote and let us know what kind of frustrations or issues you encounter.

This step seemed pretty straightforward and i was able to do this pretty easily by just 
going to the homepage and find the “request a quote button.”

FINAL THOUGHTS

Did you find the website easy to use and navigate?

Yes easy to navigate, because of the buttons.  Overall the sight was pretty was func-
tional and the majority was easy to navigate. Things that were helpful or i thought were 
done well were the the buttons and the navigation bar.

What were your overall thoughts?

I like the structure but the colors need to change, also the menu order and priority.

What were the most helpful tools on the website? Which tools were the most 
confusing or the least helpful?

One Thing that i thought was confusing was the sign up step to become a buyer i 
thought there was just too many steps for the quantity of paper i was buying. 



What are the most pressing changes that need to be made?

I would change the color pallette of the site. Images are also something i would defi-
nitely incorporate into the description of the paper. Maybe show the texture of the 
paper or the thickness.

Would you use this website as a tool to purchase paper instead of your usual 
process?

Yes, if they had a couple of hundred dollars options available. 

What is the first word that comes to your mind if we ask you to analyze the 
homepage design for only a few seconds? 

Color. 


